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Letter from the President)

lready we sense that the ninetie
re different. Too much has changed—and too
uch more change lies in wait—for this last decade of

the twentieth century to be quite like any we have
known before. We at Art Center think that the
nineties hold extraordinary opportunity for designers,
artists, filmmakers, photographers, and those who
create with the new tools and media

: T A prestigious research firm recently proposed a new model for world economic and social activity in the twenty—ﬁrstw k.
’ century. Visually, it is a pyramid that suggests both the hierarchy and the evolution of human enterprise and social orga-
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nization. At the base of the pyramid is agriculture. Above it, infrastructure, then manufacturing, services, and finally
information—the age we seem to be in right now. At the top, representing the next era, is “design and experi-
ence.” The implication is that quality of design and quality of experience will become the overarching and inclusive
socialvalues of the near future. Some perceive this future to have already arrived. Designers and visual arts
professionals have had a tremendous impact on the world we live in, the things we live with, and what we value.
They will no doubt continue to do so. Many of us believe, however, that design in the nineties is more about mak-
ing sense than about making things, more about making meaning out of life and work than about making more
money simply for the sake of making more money. Value overrides quantity. ~ Art Center’s mission, today as in
the past, is to offeran excellent education in design and the visual arts. Our unique programs offer rigorous ground-
- ing in fundamentals. They challenge students to exceed their preconceived limits. And they historically have
enabled our graduates to enter the professional world with confidence in their skills, abilities, and potential.




What's changing, however, is the world our graduates will be entering. Unknown even ten years ago were a world without a Berlin Wall: an easing of the
threat of instantaneous nuclear annihilation; fax machines; cheap, powerful personal computing; twenty-four-hour-a-day worldwide media coverage;
widespread environmental awareness and concern: the culturally and ethnically driven fragmentation of political monoliths: global markets for both prod-
ucts and ideas; the hollowing out of the master narrative and the first stirrings of the narratives of multiplicity and interculturalism.  We seem caught
In a period dense with transitions and contradictions. Before change was new; today change is the norm. Before people had few choices; now people
have too many. Before experts stressed the concept of design for manufacturing; today we talk of manufacturing for design. Before we had a few staple j




fsources of information; today there are many, and they're merging rapidly in what one observer has termed the “digital blizzard.” Before we relied on
& traditions to guide us; today we're in a mode of continuous retrofit. Before we all lived and worked in an information environment dominated by words
and numbers; today that environment is predominantly visual and visceral.

| see a world emerging that is
but one in which there is also
among people, links created by




uniquely personal, even intimate,
a heightened awareness of the interconnectedness
technology and by ideas.

Making private meaning while making connections among people has been and continues to be the highest calling of the designer and the artist. We'll
need their best work in the nineties and beyond. For the young person with talent for drawing, painting, art making, and visual problem solving, there
can be no better choice of a college than Art Center. Here one can find an environment of excellence; a faculty with outstanding credentials in their pro-
fessions; and world-class facilities and equipment. Mirroring this new age of transition and contradiction, Art Center's most important characteristic is
perhaps its merging of the idealistic and the pragmatic. People who are accepted at Art Center and who go through its rigorous programs graduate
ready and able to work, to make both a living and a life in design. But increasingly the work they do is inspired by their ideals. Art Center people are peo-
ple who can do something about what they think, imagine, dream, and believe.
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s Art Center College of Design is
<

n international center for art and design education,
with campuses in Pasadena, California,
and La Tour-de-Pei itzerland.

An independent, nonprofit, four-year college, Art Center offers the bachelor of fine arts or bachelor of science
degree in nine majors: Advertising, Environmental Design, Film, Fine Art, Graphic and Packaging Design, lllustration,
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Photography, Product Design; and Transportation Design. Graduate programs in fine art and design lead to either the master of fine arts or master of
The college was founded in 1930 by a young advertising man, Edward A. “Tink" Adams, who saw growing opportunities for design-
ers in publishing, advertising, and industrial design but found that no existing school was preparing designers for the business world. Professionalism has
rerained the cornerstone of Art Center's educational philosophy. Our students leam from an accomplished faculty of more than two hundred, the

majority of whom continue to practice in their areas of expertise.

science degree.




Art Center's twelve hundred full-time students are remarkable in their diver-

sity—of age, cultural, and geographical background, and work or educational

experience—but they are united in their dedication and intensity of focus.

There is no undeclared major option at Art Center; students apply directly to

the department in which they wish to major and then follow a highly specialized

eight-semester curriculum. It is not surprising therefore that our students tend

to be more mature and experienced than the average undergraduate. Most

have explored options at another college before applying to Art Center. In fact,

25 percent of the college’s undergraduates have earmned a degree from another

institution, and 90 percent have attended another college. Their average age is

twenty-four. Art Center seeks serious, well-rounded, committed students

who are not intimidated by talent in others but who are inspired to excel. Most

students who enroll at Art Center are looking for just the kind of discipline, chal-

lenge, and realistic perspective the college offers. Students work together from

the day they enter Art Center. Shared experiences result in a special kind of

camaraderie and often in lifelong friendships and professional relationships. Art

Center graduates automatically become members of a network of more than

eleven thousand alumni, a significant number of whom play leading roles in the

world of art and design, both in the United States and abroad.

Throughout its history, Art Center's purpose has been consistent: to help students develop the strong conceptual ability and technical foundation required |
by the clients, companies, and organizations that will eventually employ them. Moreover, Art Center recognizes the broader role the designer occupies In
today's society. Since 1970 Art Center students have been involved in more than six hundred public service projects for a wide variety of community orga-
nizations and cultural institutions. In an increasingly visual culture, designers and artists have unparalleled opportunities to help shape public opinion and
lifestyles, and we hope that our students will carry a commitment to socially and environmentally responsible design into their professional lives.
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Tim Bradley, Chair, Photography Department
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“Photography’s expressive power is derived from our willingness to believe its veracity. Knowing this, the skilled photographer
is able to create images that are both evocative and seamlessly persuasive. At Art Center Photography students set out on a
journey of mastery, with the understanding that technical facility, aesthetic awareness, and trust in intuition are the liberating
components of creative expression. The diversity of visual styles represented by our faculty assures each student of the oppor-
tunity to refine a personal vision while exploring the potential of commercial photography as a tool of communication.”




“This is one of many photographs of mountain bikes in romanticized landscapes that | shot for an independent study last term. Regardless of the location or technique | am using,
I try above all to convey mood, feeling, and a sense of place. I shot this one at a low angle to ‘monumentalize’ the figure, and | manipulated the color with filters in the darkroom.

There's no product identification on the bike, clothes, or helmet, but | think this style can be applied to either advertising or editorial assignments.”
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24 (Graphic and Packaging Design

James Miho, Chair, Graphic and Packaging Design Department

“Without an idea, without knowledge of the subject matter, a design is mere decoration. We must always ask of our designs: ‘What
does this say; what does it communicate? Does it just look good, or does it convey an idea with impact and clarity?” Education must
precede design. Before they become designers, | ask my students to be explorers, to nourish their imaginations by reading, investi-
gating other disciplines and cultures, and observing human nature. The educated designer will always ask ‘what if?" and take time to
study many possible solutions to a problem even before committing ideas to paper’’
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